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War can be seen as a divisive force. This is not only seen in the division between the countries involved in conflict, but also through the social pressures placed on people. Those on the home front are often divided by their nationality, religions and genders. 

For the purpose of “1914: War Comes to Acadia” this exhibition focuses on the gender divide prevalent on the home front. In order to portray this divide, the physical display space for the exhibit was highly interactive. The goal was to give the guests a physical and potentially emotional representation of the separate lives of each gender, as well as the gender specific social pressures. Drawing inspiration from the Apartheid museum in South Africa, the exhibition had two entrances, one for men and one for women. This was done with the goal of separating the genders and displaying how different their lives were during the war. Each entrance took the visitor on a different path through the material, and the text panels spoke directly to the guest as if they were either a man or a woman living in Wolfville in WWI. This was all done with the goal of providing an experience, rather than simply displaying information. The goal is to have guests have an emotional reaction to the exhibit, rather than simply reading through it and forgetting it. An emotional experience in which the guest is invested in more than simple information is much more likely to be remembered. 
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These posters are the centre display and have been carefully chosen to illustrate that every single person had a role in the war, and that the pressures to step into these roles were very real and visible in daily life. These were placed in the centre because the “Are YOU in this?” poster reflects the role of the home front and women more, and would be more visible for those entering through the women’s side, whereas the “Step into your place” poster is much more targeted toward men and reflective of the pressures to enlist.

The General Pressures of the War As Seen Through Propaganda Posters
You are now invited to enter one of the corridors and experience what your life may have been in Wolfville or at Acadia during WWI.
Posters like these two were produced en-masse during the war, as such they are made from relatively inexpensive paper and not many perfect copies survive. This is why for the exhibit reproductions were used.
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